
Flipping HIV to HI VICTORY since 2008! 



Brought to you by....



Audience & Objectives
ÅTarget Audience: Youth 18 ς32 years

ÅObjectives: 

ïLƴŎǊŜŀǎŜ ǇŜƻǇƭŜΩǎ ǇŜǊŎŜǇǘƛƻƴ ƻŦ Ǌƛǎƪ ǘƻ IL± ƛƴŦŜŎǘƛƻƴ ƛƴ 

relation to multiple and concurrent partners (

ïReduce the number of multiple and concurrent partners 

ïPromote correct and consistent condom usage with all 

partners

ïIncrease the number of people who test for HIV on a 

regular basis 



Creative Execution

ÅAudience fatigue 
around HIV messaging ς
required a new 
approach. 
ÅAnimation has a diverse 

appeal 
ÅAble to construct 

meaning to a virus that 
remains unseen
ÅExtensive pre-testing 

with the audinece 



Theoretical Framework

EPP (Extending Parallel Process -Witte)  fear plus agency = 
efficacy

FearόŎƻƴǾŜȅŜŘ ƛƴ ǘƘŜ ǎŜƴǘƛƳŜƴǘ άL ŘƻƴΩǘ ǿŀƴǘ ǘƘƻǎŜ ƴƛƴƧŀ 
ǘƘƛƴƎǎέύ

+
Agencyςuse condoms, reduce partners, test 

+

Eliminate the element of surprise and flip HIV to H.I. 
Victory!



Approach 
ÅEvidence-informed 

Mass media 
(Advertising) 

Combined with 

Å Interpersonal 
Communication  using 
entertainment 
education approaches, 
schools,  universities. 
And in communities



Messages 

ÅAlcohol and HIV

ÅSugar daddies 
(intergenerational sex)

ÅHIV risk

ÅCondoms

ÅAll pre-tested with 
young people 



Scrutinize to date...

Å2009: Finalist - Animation festival, Annecy, (In category 

for education, scientific or industrial films)

Å2009: Bronze at the KhuzaAwards (voted by South 

African teenagers aged eight to 22)

Å7 Animertsviewed by over 6 million young South 

Africans

ÅWinner : 2011 AfricomNet - Multimedia category



THE EVALUATION



ÅNational sample survey of men and women, 16 to 55 years 

of age representing a population of 28,087,9881

ÅMulti-stage, stratified probability sample of 10,034 men and 

women in all nine South Africa provinces. 

Å Data collected by Freshly Ground Insights (FGI) with 

Health and Development Africa (HDA)

ÅFace-to-face interviews in each household conducted 

between February and May, 2012, by FGI

Å Joint funding from by USAID (PEPFAR), Soul City, loveLife, 

Department of Health 

The National HIV Communication 2012 Survey

___________________________________________
1 Weighted by sex, age, race, and province  

(based on StatsSA's 2007 Community survey)



11.2.1.  In the past 12 months have you seen this on television,   

ñWhatôs my Riskò  

SHOW SCRUTINIZE PICTURE  [aided recognition] 

Measuring recognition and recall of Scrutinize on TV

In these TV spots, what does the term SCRUTINIZE mean to you?   

[Do not read out.  Multiple responses possible. [unaided response] 



ProgrammeComponents
Correct 
Recall

Percent

1. Any correct meaning for Scrutinize Animerts 55.1 

2. Any correct meaning for sex network animert 45.0

3. Any correct meaning for SA Map (1056) animert 32.5  

4. Any correct meaning for acute infectious animert 30.7  

5. !ōƭŜ ǘƻ ŎƻƳǇƭŜǘŜ ά/ƘŀƴƎŜ IL± ǘƻ HIVictoryέ ǎƭƻƎŀƴ 59.9

6. Able to complete Scrutinize slogan 'Undercover lover ... 

έcan bring you HIV from anotherΦέ 

52.0  

7. !ōƭŜ ǘƻ ŎƻƳǇƭŜǘŜ {ŎǊǳǘƛƴƛȊŜ ǎƭƻƎŀƴ άLŦ ǘƘŜ Ǉƭŀȅŀ ƛǎ ǘƻƻ 

drunk...ŘƻƴΩǘ Ǉǳǘ ƘƛƳ ƛƴ ǘƘŜ ƎŀƳŜέ 

36.2  

8. !ƴȅ ǊŜǎǇƻƴǎŜ ǘƘŀǘ {ŎǊǳǘƛƴƛȊŜ ƳŜŀƴǎ άŀƭǿŀȅǎ ǳǎŜ ŀ 

ŎƻƴŘƻƳέ

35.4  

Total correct recall of one or more components 71.8

Eight components of the measure of recall/exposure 

to the Scrutinize HIV prevention campaign

* N=10,034 ; pop.= 28,087,988  weighted; 20,164,610 reached.
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Impact of Scrutinize on favourableattitudes 
toward condom use

Number of Components Correctly Recalled

N= 6,062  (16-55 yrs.); if had sex in the last 12 months; 

p<0.001; adjusted by logistic regression analysis
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N= 6,062  (16-55 yrs.); if had sex in the last 12 months; 

p<0.001; adjusted by logistic regression analysis

Number of Components Correctly Recalled

Impact of Scrutinize on self-efficacy of 
condom use



43 44 45 46 47 48 49 50 51

0

20

40

60

80

0 1 2 3 4 5 6 7 8

P
e

rc
e

n
t

Impact of Scrutinize on HIV testing

Number of Components Correctly Recalled

N= 5,983  (16-55 yrs.); if had sex in the last 12 months; 

p<0.001; adjusted by logistic regression analysis
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Impact of Scrutinize on high self-efficacy for 
resisting MSP

Number of components correct recalled

N= 6,062  (16-55 yrs.); if had sex in the last 12 months; 

p<0.001; adjusted by logistic regression analysis



ÅMaintain or increase this level of reach as 
higher exposure results in higher outcomes

ÅContinue to promote self-efficacy and positive 
attitudes toward condom use and HIV testing 
as these result in positive outcomes 

ÅProgrammesare not having any direct effect 
on MSP but they have a net positive effect on 
self-efficacy to avoid MSP. 

Recommendations for future programming
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Real �7�D�O�N�µ���6�X�F�F�H�V�V�I�X�O���0�H�G�L�D���$�S�S�U�R�D�F�K�H�V���I�R�U���+�H�D�O�W�K���0�H�V�V�D�J�L�Q�J���<�R�X�Q�J��People: 
the importance of engaging youth since the beginning


